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Keeping Users Engaged
A look into Digital Lottery Products
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Amit Chhabra
Director, Digital Solutions

Pollard Banknote Limited is 2nd biggest supplier of Lottery products in the
world, Amit Chhabra has worked at Pollard Banknote for over 13 years.

B
As the Director of Digital Solutions, he oversees Software Development

Product Management and Product Operatloi15 for Digital Lottery Prdﬁucts
including Games 2nd Chance, Loyalty ar E\d more.
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' Measuring Effectiveness (conventional solutions) Accionlabs

Sales

Analytics




' The Dilemma Accionlabs
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' Digital Product Progression

Accionlabs

. e Play Online
'LOttery e Win Online
e Points Economy
Loyalty e Earn/Redeem Points
nd e Another Chance to Win
2™ Chance e Fun Challenges
Games e Mini-games

e Small Prizes
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Games, 2nd Chance and Loyalty Accionlabs

Y. DIGITAL BONUS Y

P
m NotA
at rel
d

SEE BACK FOR PLAY, INSTRUCTIONS. includ\

VOIDVO-ID NOTE: YOU MUST PRESENT THIS T




iLottery (Real Money Gaming)

Accionlabs

TEMPLE ;

y TREASURES -

Top Prize: $30,000

Top Prize: $400,000 Top Prize: $60,000

Top Prize: $50,000 Top Prize: $200,000




' Measuring Effectiveness (enhanced solutions) Accionlabs

Engagement
Purchases
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' Keep User Engaged with Great Experiences Accionlabs

There is a lot of demand for a modern user’s attention

Analyze

»

Use the data gathered to analyze ad
campaigns, marketing campaigns,
campaign tools, digital product
performance and a/b tests.

Track .

Identify actions that generate
clickstream data such as
digital ads, account
registration, email sign up,
search performed, feedback
provided and interaction with
promotions.

. Optimize
Recommend areas of

improvement backed
by data.
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' The New Challenge Accionlabs

Reactive & Too Late

%

Not as Effective or Relevant

Analysis Takes Time

Multiple Data Sources User has Moved On



Realizing the Full Potential of Data Accionlabs

0 Data Gathering a Customer Data Unification & Enrichment it el Getomar hatlne

e Orchestration &

Browser Push, On Site
& Inbox

REAL-TIME EVENTS
CONTENT FEEDS

Website

Campaign
Triggers

App Push, In App &
Inbox

Email & SMS

Call centre, Ad
Platforms, & other 3rd
Party Destinations

Mobile A
- Campaign
SINGLE Scheduling

—— CUSTOMER VIEW

Audience
Creation

First Party

ACTIONABLE DATA

A/B Testing &
Personalisation

REAL-TIME INGESTION

Profile |dentity
Creation Resolution

Multi-channel
Orchestration

Core

: ] RFM Predictions
fx% Enrich Profile - e L
\;_)_ }Aggregation & Al ategorisations

Recommendations

Transactional
Campaign Life-Cycle

Products Reporting
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Warehouse & Analytics Engine

° Derived Data & Al Marketing o Business Intelligence
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' Omnichannel Experiences Accionlabs




' Omnichannel Experiences Accionlabs
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Accionlabs
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@ Real-Time Recommendations

Real-Time Workflows
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